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CITIBANK

design, layout, art direction

Citigold®

Through Citi at Work, Citigold gives
senior executives an easier, smarter way
to manage their finances—from daily
banking to long-term financial planning.

Premium services
for key employees

a1

> Citi at Work as a great way
to offer an additional benefit to our
thout any cost to
forward to

Citigold Cl

What's most
mportant
to you?




Reaping the reward for all Getting your family financially
your hard work ready for higher education

Selling Your Business College Bound

Diapers, life insurance
and 529 plans

Bringing Up Baby

Citi Personal Wealth Management CI I

Building your own business may have
been tough, but deciding to sell could
prove just as grueling.

Confronting the challenges

Onee you have made that difficult decision, hawever, youl likely
wanttoget as much for your business 2s youcan—and that
takes pianning.

Selling a business ca
ployees
compiicted—and it will probabiy be emotional After ail you're
selling this “bay” thatyou may have built fram the ground up.
But with guidance from the right professionals, you could sell
your business ata price that rewards your hard wors: and heips
‘youmest your lang-ferm financial goals.

ct many peaple, including your
omers. The transaction can also be

You and your future spouse are
not only romantic partners—you're
financial partners too.

Confronting the challenges

start witha g sccount
or by aning your new spouse to your employer's heith pian
Bul there are other steps you may vant to consider s you
seek to strengthen your partnership and ensure that you
prasper together.

Asif d f 2 new marriage weren't es

closet space, geltingused to faod preferences, deciding which
parents o visit during the holidays—finances 208 awhale
new set of issues.

Many couples come lo a marrisge with strongideas a
money—and possibly ko substantial assets, espec
‘are marrying later in ife. tathe US. Census Bureau,

the median age for first marmiages in 2010 vas 262 years old for
men and 261 for wamen By contrast, in 1980, the median age

‘wes 247 years okd for men and 22 for wamen.

Bul whatever your age on your wedding day, several guestions
need to be addressed

As if the challenges of a new marriage weren't enough,
finances add a whole new set of issues.




Citigold

Banking and wealth management delivered with exceptional service,
special benefits and preferred access to Citi resources

« Priority attention to all your requests through an enhanced service process
« Pricing advantages with preferential rates, discounts and waived fees
« Help in building wealth with a Citigold Personal Wealth Management Financial Advisor

* More rewards with the highest maximum Citi ThankYou" points available

Special offer for employees of [Company Name]. To learn more, contact us:

[FC Name]
[FC Address]

[Your Name]
(123) 456-7890
your.name@citi.com
You can also visit citiatwork.com or call 1-888-CITIBANK.

ean

Citi® at Work ‘ Ccitl

INVESTMENT AND INSURANCE PRODUCTS: NOT FDIC INSURED * NOT A BANK DEPOSIT +
NOT INSURED BY ANY FEDERAL GOVERNMENT AGENCY + NO BANK GUARANTEE + MAY LOSE VALUE

Citigold. The more you do, the better it gets.

As you grow with Citigold, you may be entitled to a higher level of service with the personal attention
of a Relationship Manager. This experienced professional:

* Takes the time to understand you, your preferences and your goals

* Connects you with experts and resources throughout Citi to help streamline and simplify your financial life
* Provides proactive, hands-on support and looks out for your needs

* Works closely with your Citi Personal Wealth Management Financial Advisor

Access and service Recognition and benefits Advice and guidance

Your Citigold team will provide you wit|

financial informatio

Your requests receive ored

enhanced serv

ority attention through an

events.

and discounts on selected products, services and ducation and sg

ess. Citibank applications can

sing. You'll also have exclusive

get fast-track transactions. You can also earn the highest number You'll have guidance and suppor nk
access to highly experienced Citigold Customer of ThankYou® Points when your checking account banking specialists. You can rece g advice
Service Representatives for your banking needs. s enrolled into Citi ThankYou® Rewards. from Citi Personal Wealth Mana Financial

Advisors. And you can tap into Citi's globa
resources and analyst insights

Getting started

To begin enjoying the benefits of Citigold, simply open a Citigold checking account with a minimum 0. Monthly service fees ved for the first two

months. Because your benefits increase as you do mo h Citi, you'll continue to have /ice fees waived if your combined average balance of eligible linked

deposit tirement accounts is $50,000, or you hav ninimum of $100,000 across all eligible linked Citi accounts, including investments at Citi Persona

Wealth Management and loan balances (excluding first mortgages). Ask for details. .
Citi

e




NEUBERGER BERMAN

Collateral

N 5

THE GREATER CHINA INVESTMENT TEAM
WISHES YOU A HAPPY MID-AUTUMN FESTIVA

NEUBERGER

Its the Real Thing

Neuberger Berman Core Bond Fund

Volatility Simplified

Go Anywhere with the Berman Global All ion Fund.

DO YOU KNOW WHAT
YOU OWN IN YOUR
INTERMEDIATE-TERM
BOND FUND?

in real
handcuff an investor from making tactical portfolio adjustments.

US. recovering Japan earthquake peme e Worogse amedteTem
fiscal diff o eunany The portiolio management team of the 2o rans Bond Unes
Neuberger Berman Global Allocation 10 today's unpredictable markets
Fund looks o take advantage of the. <10% allocation some investors have looked to
Non S, e ntermediate-term bond funds

relationships between asset lasses
o help mitgate their portioiio

ind geographies and tactically shift
allocatons 10 invest n the bes values. <1t loeton 1 low isk lerge major
around the world et e s of the funds in the Morningstar
Intermediate Bond univer
e e o et n e fistimelepbenintion
places at the rig assets which potentially can add

it s e volatfty o an investment looking
o et ower oty and tolower it
oot 1 e word Moot
The Neuberger Berman Core
han taitona obal banced s Topquarteroling | Bosd rund s redronatined
income strateqy—focused on USS.
investment-grade securiies—that
has delivered consistent long-
term performance

Let us navigate the volatiity for you,

Austerity protests .
n Greece ntensify; of the past 24 months
SE des

nine Eurozone
Couniies NEUBERGER BERMAN [—
GLOBAL ALLOCATION FUND
ey
Qi
Instutiona Class Noux
2Q12 NEUBERGER ¥ ¥ ¥
ATHREE-PRONGED APPROACH EXPERIENCED TEA
Anntegrted hat cormbines both top-down asset with an
' Inclucding aset alocation,sector rotation, — Fotilomarges s 20 esof
effort to delver diversifed sourcs ofreturn and risk Many smll “bets with an emphsis e o
¥ ¥ S pestoning v 08 st pfssran
S SET ALLOCATIONS WITHIN STOCK MARKETS, Momingstar Ratings™
CORE[RCHBIRVND) Institutional %% %% Class A %%
sy g o i g 5 and
e qualty,aperatioal eficency and favorable - 12, wer 4 stas (o o1 1015 s it
picedaics. S s e o Gl DT

s cnded e 30, 2013, vte 3 sar ot 1015 iemecitetem bord fons), 2 s mm ok

Serious Investing® or o e uB Serious Investing®

NEUBERGER BERMAN

We are an. independen, employee-conrlied
investment manager n sece o our certs. We
partner with nsttutors, adsors and indhiuols
ihvoughout the word to customize soltons that
adress thei neds for income, rowth and capal
presenation. With more than 1,700 proessonals
focused exclsiely on asst management, we are
deeply rounded in oignl fundamental esearch

d cffer an nvestment cufure of independent
thinking Founded in 1939, Neuberger Berman
todey provides soltons s eque, fired
income and alerative investments.

investment
professionals
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A COMMITMENT TO SUSTAINABILIT

PROPERTY MANAGEMENT
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The information that we receive
om other PIE members is very
helpful and serves as an impetus

for change in California by
jzro'vn/mg concrete examples o f

statewide and local strategies
achieving education reform.

Arun Ramanathan, The Education Trust

“ConnCAN worked
many times with other
national- and state-level
PIE-net organ

share research and poli
work, including draf
legislative language and
data on teacher qualit
school funding, and
public charter schools

bnston, Conn

//—\\
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Better Together

Policy Innovators in Education (PTE) Network

2010 Annual Report

I I E /PULIEY INNOVATORS IN EDUCATION 7]@%{)07‘}{‘

PIE Network outreach

r N
Game Changers Alex Johnston, Robin Steans,
newsletter launched in
April
- N\ N
subscribers by year’s end wwwpie-network.org website September 1sth release of a
guide for launching state-based
\ J o
education reform advocacy
- \ organizations, “Rabble

March 26th release of “The
Race to Reform: How Educa:

increase in unique visitors from
tion Reform Advocates are

2009 to 2010

@picnetwork Twitter account

downloads

increase in followers during 2010

\ J\ J

Leveraging Race to the Top” - - =

Rousers Revisited”

downloads

RABBLE
ROUSERS

»~ REVISITED

“As Delaware moves abead, Rodel
will focus on offering support and
maintaining the urgency needed
to prevent us from sliding
backwards,” says Herdman. “As
we face the substantial challenge
of moving from idea to implemen-
tation, our top priority is to hold
all stakeholders—including
ourselves—accountable to the
promise and commitment we
made to Delaware’s children.”

ConnCAN's sz hh.mn
campaigns Cation in
Connecticut's Aubemazoml race.

Rodel sets Delaware’s wmnlng ‘Race’ pace
Rodel Foundation of D

Paul A. Henfman, Prsident and CEO

* The Rodel Foundtion helped
for Race o che Top by
Markel,che Delawa
business commonicy.

 Rodel supported the development and implementation of Delaware’s

eared to srasform

concerned ciizens

‘The Kuumba Academy Char-
ter School in Wilmington is

Top Priority for 2011
s Rodel will
e e ugency eeded 0 preventus rom s ding bcvards” s Herdn,

Rodel Foundation of Delaware.
IR —— ourcop pr
0 he,

‘we made to Delaware’ children
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Deloitte
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Initiatives

Americas Attest Strategy

The Avtest inieative is working to increase our growth in the markets we serve, defend
our portfolio of clients, and improve our capabilities to better serve our clients — il
with a conseant focus on s
fiems. The iniciative wil slso support s successful implementation of the Global AERS
Transformation in the Region.

InFY11, the Audit Functonal Leaders of the Interested?
Americas joined Tim MG
proval of

. Partner,

What's nextin FY127
This year wil b al about bringing the strat-
gy to lfe. The audit teams wil b looking for
Ways 10 win new cross-border atestcents a5
well a5 launch a number of rograms cesigned to
srengihen existing elationships and bing more
vale to cients -—
- ~

" N
4 Americas Pursuit Center *

Americas

The ACG initative was creared

profitable growth

b a portfolio of high potential

CSPs in accoun strategy,

clients in che Region by prot ased cliene-fciny

professional development, pursuics, and relationship build

Over thepast year, the ACG infiaie has defivered  What's next n FY 127
1o connect for Start year, the ACG n

rteoic

e, ocE st
atended by 110 LCSs fom al over the Regon.  cliens. ACG wilaso bring a much-needed industry
Joitte b helpeda  perspe o market by working

tange of cientteams enhince ther clent relation-  closey with the new America ndusty ntative,

ships. And the Americas Pursuit Center (APC) it support rom the DTTL Clents and Industy
supported more than 20 cross border pursuts i
the Regon.

Interested?
This work s showing real results. Overall, ACG

D300 (@xcisie

of Publc Sector and Astest o beter compare (0
the ACG portfolo) by 685 basispoits in FY11

Partner, DITL, Americas et

Content

By the numbers
We are the Americas
Milestones
Initiatives

What's next

The Americas Senior Manager School was an ideal environment
for me to learn the skl | need to take my career to the next
level. | was able 10 interact with all types of people n an eni-
ronment that smulated challenging real-world scenarios. And
having senior leadership on hand was an added bonus.

Shelley Jahnke

Senior Manager, Calgary mericas Senior

hool:

Participatng n the school eminded me of just
how important t s to make sure we'r helping the
et generation of leaders grow. Plus, it was a fresh

approach to teaching the concepts senior managers need
o lead.

Enrique Pacz
Talent & Quality Managing Partner, Deloitte Mexico.

Deloitte

The Americas Region

FY11 Annual Review

Number of
Americas Client Growth
initiative target clients assigned
an Americas Lead Client Service
Partner (LCSP), in addition to
member firm LCSPs

/
/
Y11 YD
Equivalent Americas
i1 Region total
Americas Region \ headcount

aggregated revenues \\ 64,940 -

Total number
of submissions to
Americas-wide Innova-
tion Quest: More than

2,055

24
8¢
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The Americas Region

FY10 Annual Review

What a difference|

One year ago, we made a decision to change the way
we do business in the Americas. When we signed the
Americas Cooperation Agreement (ACA), we agreed to
do the same thing our clients are looking to do—seize
new opportunities by collaborating across borders. We
took chat scep as much for Deloitee as for our clients,
who are embracing globalization and expect us to help
show the way, no matter where they want to go. Just
as imporcant, the ACA was designed to serve up new.
opportunitics for our people to develop personally and
professionally

How far have we come? How far do we have o go?
Click to hear more

S

The power of one

In our never-ending purst o look for new

about approaching our business n a different way.
Through our inifiatives, we demonstrate our abilty

to edefine ourselves and adjust to the ever-changing
eeds of operating n a global organization. That's the
power of one. And we' putting it to work today.

182150 means that project teams are staffed with
diverse oroup oftalent tha s btter aigned with
clent needs. It an approach that s already resuling
i more wins from clents who value an integated
global approzch

The ACA allows member irns to pool resources
across regions. 1t also provides a structre for our
people to partcipate in cross-border acthities as the
need arises, v

Vision and goals

Qur collectiv vision

Align our actions, strengthen our practices, and
uld mutual tust and conidence, enabing us to
serve our clets better and 1o grow our competi-
ive market share.

Our goals
* Target and pursve dlients
* Develop talent

ployment and retum. The ACA alo formaly lnks the
leadiers of the member irns n the Americas Region,
ensuring an even figher evel of executive-fevel com-
mitment and collaboration

« Address growth marketsservice e
white spaces
« Enable mobilty

November 20

+ Americas Consuting Srateqy approved; implementation commit
09 —  First Amercas LCSP summit takes plce, incuding cient CEO pane!

John Levis

Managing Diector—Americas Bany salzberg
Deloitte LL Chairman, Deloitte Americas LLC

There are a few key things you need to know about how the Americas Cooperation

Agreement (ACA) changes our approach to doing business in the Americas member firms

why Whe L0~ S kot Lead Gl

The ACA i designed to hep Deltte make thebest  The Americas Region s made up of seven mermber o ‘ .

s of the combinc power of s member frms fims: Sz, Canads, Croean/ Bermuds, Cie, ™

in the Amercas In practice, Latin American (wATCO), <e® -

mportant things. For one, whether we'e sevng Mo, and the U 2009

ciens or pursuing new business opportuniies, s octobe’




By the numbers

Partners, prmopa\s and directors
more than
6,050

FY10 Projected Americas
Region Aggregated Revenues

175

Languages
Global Fortune 500
g Portuguese companies headquartered
in the Americas Region
Spanish

FY09 aggregated revenues for member
firms in the Americas Region

=48% of the total revenues for the
network of member firms

6 tonnieany

Countries covered through the
‘Americas member firms:

Argentina, Bahamas,
Barbados, Bermuda, Bolivia,
Brazil, British Virgin Islands,
Ganada, Cayman Islands,
Chile, Colombia, Costa Rica,
Domirican Republic,
Ecuadorgl Salvador,
Guatemala, Honduras,
Jamaica, Mexico,
NetherlandsdAntilles and
Aruba, Nicaragua, Panama,
Paraguay, Perd, Trinidad and
Tobago, Uruguay, US.,
Venezuela

37%

Percentage of global GDP
represented by countries
within the Americas Region

Number of success stories shared!

More than two dozen, totaling more than

a— US$85M n revenue

69,544

FY10 YTD EquivalentiAmerias
Region Total Headcour

US$200B

Estimated market for
professional services in Americas

ey 7

tive

Regional Mobility

New opportunities for Americas member firms The initiative team and comrrittee mernbers will work

translate into new opportunites for the people of closely with the leadiership tearn of each member firm
Deloitte—and new ways to achieve clent growthin o identify inbound and outbound deployment op-
the region. The Regional Mobilty nitiative creates portunities and establish targets. Each member firm
deployment experiences that not only enrich assign-  will also increase its connectity to outbound as-

ees, but also help mermioer fims bring more value to signees to ensure a rewarding deployment

their cients. and repatriation experience.

The Regional Mobilty iitative was launched in FY10,
and the team has successfully bult a strong founda-
tion by forming the Regional Mobilty Committee, with
partners from each member fim represented. The
committee created a detailed mission and strategy and
has developed an 2pproach to planning deployments
at a granular level in each member fim for FY 11
function, region, office, and senvice ine.

2 iz

18t

-

“The purpose of the International Financial Report-
ing Standards (IFRS) nitiatve is o build a consistent
understanding of RS, evelop coordinated go-to-
market strategies, and increase collaboration across
member firms and theirfunctions in the Americas

International Financial
Reporting Standards

established an Americas IFRS Knowiedge Center, for
sharing best practices, thought leadership/ eminence,
tools and methodologies

The team has refreshed its strategy based on the

Region. The iniiave is in
hoseefots-and ha airea scen ong resuls

Despite regulatory uncertainty in many markets, the
Amercas member i’ RS sns doxled rom
US$46 milion in FY09 to an estimated Us$90 millon
i Y10, Morketplace seseiso et cossbordr
multple country wins with clients such as Ace Insur-
ance, AES, Bunge, FEMSA, Mabe, Industria Metalurg,
Pescarmona, TD Bank, and Votorantin Industrial
Other wins in FY10 successfully lid the groundwork
for buiding IFRS networks within the Americas and
supported an increase in the number of region-

ally mportant wins and pursuits. The initiatve also

and is working toward a
etofsove sategie poes n P11, which ncude
strengthening and leveraging the regional IFRS net-
work to bring the member firms” ross-functional ca-
pabiltes to clients, as well s increasing cross-border/
cross functional wins and opportunites. At the same
time, the iniiative plans to increase IFRS knowledge
sharing, effectively collaborating with other Americas
Region initiatives and raising IFRS on CxO agendas,

“Together, we can bring the

power of our strong cross-
functional and cross-regional
capabilities—that is, the
power of One Deloitte—to
become a leader in the IFRS
services market in the
Americas.”

Bruce Mescher, partner, Deloitte Brazil,
and lead for Americas IMO - IFRS

e

our professionals through regional deploy-
ments, the Regional Mobility initiative will
broaden their experience—and help develop
future firm leaders. And by offering our cli-
ents teams of professionals who are rich with
cross-cultural knowledge and insights, we
will deepen client service. We look forward
to working with Americas member firms
and the other initiatives to contribute to cli-
ent growth and professional development in

UPPOTTUIIITIES TOT '

Fy11.”

Ray Lombardi, partner, Deloitte United States, and lead for the

Regional Mobility Initiative

2
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Thinking ahead

To start thinking ahead
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Looking back is important

Looking back at the year's accomplishments

is as important s looking in your rearview
mirror. An essential exercise, of course, but it's
aitical to focus on the road ahead.

For Deloitte member firms around the world,
there are many accomplishments from fiscal

Peering

Theres a reason movers and shakers are the
ones that get things done. It' because they are
always in motion, looking beyond the obvious,

Perpetual motion takes many forms at Deloitte.
For the 165,000 people of the member firms,

year 2008 to celebrate, including the sixth
consecutive year of double-digit growth
But even as we pause to appreciate the
achievements, we're looking beyond the
horizon to see what's next.

it takes the form of opportunities that keep
peaple always moving ahead, in a direction that
feels comfortable yet challenging. In the pages
ahead, you'llfind a few profiles of movers and
shakers who give us a glimpse into their fast-
moving lives and careers.

So, we'll brake just long enough to give you

a snapshot of 2008 for the Deloitte member
firms—both the nuts-and-boits data and some
fun facts. When you've had your fil of 2008,
we invite you to give this book a fip and take a
ook at how we're getting ready for tomorrow.

In work with clients, always moving means
anticipating their needs and helping them reach
their goals. Here we can share only a few client
stories, but we hope you will find the common
thread: a passion for client service excellence.

And when we take a broader view of the world
around us, we see our communties constantly
evolving. While their needs change, our
commitment to serve them remains the same.

Selitte professionais as
Watch t

Deloitte by the numbers

ore thay
o 78

&

Deloitte provides 2417
global access o over

60,000 c-learning courses
available for all Deloitte
member firms.

s

In FY08, Deloitte professionals
around the world particp

900,000 times.

In FY08

ot second

more than

oy

&

70t 300

As of June 2008

Over

At Deloitte United Kingdom

Deloitte U.S.
professionals
have registered

their

68%

of the enery mL;J s footprint The| Global Careers website has over 7 million visits per year and posts more than 10,000 jobs
enerated from dark green to gauge arofind the world.
renewable sources, such as F
TS 12.900.000  their
7 7 In FY08, Deloitte member firms collectively hired more than 41,000 people.
ults if you search for Deloitte level of
o

rall, Deloitte member firms serve over 80 percent of the 2007 Fortune Global 500
«s

«s

Continuing momentum

DIT signed the World Economic
Forum "CEO Climate Policy
Statement to G8 leaders,”
delivered to G8 leaders at their
meeting in Japan.

The Deloitte Student Business Forum gathered 66 students from
over 20 countries at the International Insttute for Management
Development in Lausanne, Switzerland. In between networking

Deloitte Australia launched
The Deloitte Leadership
Academy, a unique online
learning and networkin
initiative for senior executives.

ream-building events, the students tackled a real-world
business challenge, led by partners from Deloitte member firms.

Delegates of the Deloitte Touche
Tohmatsu Annual World Meeting
saw firsthand how Cisco's advanced

g technology is saving
money and keeping employees closer
10 home. Cisco was one of 35 Siicon
Valley companies that opened its doors
to discuss innovative practices with
meeting delegates

Deloitte United States
began work on a state-
of-the-art learning and
leadership develop-
ment center, expected
to openin 2011 in

The Deloitte Research Fellows Program
announced the class of 2007, with representatives
selected from Australia, Canada, Denmark, Nether-
lands, the United Kingdon, and the United States
‘The program, run by Deloitte Research in the
United States and the Global Public Sector industry
group, is designed to enhance thought leadership
capabilities of member firm professionals

The United States, Southern
Africa, and CIS member firms
reeled in employees with
Deloitte film festivals.

Deloitte Southern Africa’s
For the sixth year, Deloitte
France and the Invest in
France Agency cosponsored
an event at the World
Economic Forum in Davos,
Switzerland, with interna-
tional business executives
and French government as subscribers 1o the
leaders. The discussion on « senvice
European and French Deloitte Canada’s new Analytic &
Lef o igh, Dl France CEO Jen-Fa Pcar, €CONOMIC policy and markets  Foransic Technology lab opened
french Winsterof France Chrstine Lagarde, and._encouraged global com- o Toranto, Thi & e largees pwate
panies and organizations forensic lab in Canada and incorpo-
o share their experiences rates state-of-the-art technology for
investing in the European conducting forensic investigations
Union, particuarly in France.  god analysts for clients

Deloite Germany CEO

TT Vi Chairman Amadou Raimi

Deloitte Germany established a foundation focused on
helping children and young adults become valuable contribu-
tors to an increasingly knowledge-based society. In one of its
first projects, the foundation presented an award to German
universities for the best career services effectively inking
education and business.

«s




Financial information
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year of double-digit
revenue growth
Sustainable growth in revenue and
earnings enables Deloitte member fims
t0 provide superior senvices o their clients
and exciting career opportunites for their
people.

Aggregate revenue of Deloitte member

it for the year ended 31 May 2008

was US$27.4 billon, an increase of 18.6
rcent in U.. dollars over the previous

Member firms in the Americas
grew by 12.9 percent to USS13 billon,
or 47 percent o the total. Member fims
in Central and South America grew by
14 percent

In Asia Pacific, he :

Balanced growth across all four
businesses

Each of the four businesses—audt, tax,
consuiting, and financial advisory—all
achieved double-digit revenue growth
across the member firms. This balanced

member firm revenues increased by 30.3
percent to US$3.2 billion, or 12 percent
of the total. Revenue from the Deloitte:
China practice grew by 28 percent, diiven
by the country economic growth and

year. It was the highest
years of double-digit revenue growth from
continuing operations. Revenue growth
was 13 percent when measured In local
currendis.

Strong regional growth

Each region reported double-digi revenue
growth, reflecting the Deloitte networks
balanced financial strength.

interest in that country

Revenues from member firms in the
Europe/Middle East/Africa region
increased by 22.6 percent 10 $11.3
billion, or 41 percent of the total

h reflects the unic

2 multidiscipinary approach to client

Financial advisory, consulting,
and tax all grew in aggregate by greater
than 20 percent, whie audit —the
fargest functional area, representing
46 percent of the total—grew by 14.8
percent

Life Sciences and Health Care
industry group leads growth
i revenue

Aggregate member firm
revenue by functional area
(in bilions of US$)

s

P04 FYOs FYos P07 FYo8

@it @ ancal Adsory
® Consitng @ Tex

* From PY07 10 F¥0R

Aggregate member firm
venue by geographic region
(in billons of UsS)

Growth®

04 P05 P06 P07 Fr0s

@ merias @ Europende asuafa
1 s pacc

 From P07 10 £v08

talywith te otl

growth in each industry group. The Life
Sciences and Health Care group in
aggregate across the member firms
grew by 22 percent to USS1.8 billon,
and Real Estate grew by 19 percent to
US$1.5 billon. The Financial Sevices
industry group, the largest n the
Deloitte network, had aggregate
revenues of USS6.1 billon.
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Life with clients

Looking beyond
your own backyard

Sometimes it takes a broader, more glob

al perspective

to get a client to think about you differently. That’s

what Deloitte member firm partners in Canada and
the United States were going for with Alberta Health
Setvices — Capital Health, one of Canada’s largest
integrated health systems.

Life
on the road

Hill says.

100

What do David Hils sons Edle
and Oliver think their father does
at work every st
know that | have a computer,”

Somewhere between making partner at 28, constant traveling, closing
deals, and eating snakes, Deloitte Australia partner David Hill still finds
time to watch “Thomas the Tank Engine” on television with his two sons.

How has traveling changed you?

1t humbling. Traveling helps you realize your place
inthe world. You form a much different view when
you see the many challenges going on around the
globe.

Coming back to Adelaide after raveling through
parts of Africa, 'l never forget the time | saw
someane kicking a photocopier n frustration over a
paper jam. | emember thinking that in the scheme
of what's going on in the world, a paper jam isn't
worth getting wound up over

Did you ever cat anything you never
thought you would?
When | was in China | thought | was eating some

sort of sausage, and found out later it was snake.
And it didn't taste lie chicken

With two young sons, how do you
balance your schedule so that you can
spend time wich them?

vetty uthless when it comes to that. Unless its
iica, | minimize weekend work time. Almost every
weekend wefl do something special with the kids.

To learn more about Hils giobal journey,
beginning with an international assignment, visit

wevew deloitte com/annualreview/avichil.

It must be hard o leave them behind
each morning. What makes you look
forward to coming to work every day?

Thats a realy easy question. | love that every day when
1 come nto the offie, | have o idea what | might end
Up doing. That might seem bizarre, but | embrace it

Recent work focusing on translational
medicine—the practice of extending
clinical research into day-to-day patient
typical of the work Deloitte
United States and Deloitte Canada had
performed for Alberta Health Services
~ Capital Health. But going to the next
phase—that was something different.

“We needed to show them that we
could go beyond planning to imple-

mentation, even though we've never
done this type of work before,” says
Deloitte U.S. consulting principal and
project lead Keith Strer.

Strier knew that when it came to
innovations in health care delivery,
some of the best practices were in
Asia. *S0 we thought, why not take
the client to witness these practices
firsthand?”

S0 they did, in South Korea and Japan,
where Strier and his team led Capital
Health and collaborators from the
University of Alberta through visits with
leaders from top translational programs
at some of the leading biomedical
research institutes and digital hospitals.

“We are aways looking for innova-
tion,” says Donna Strating of
Alberta Health Services - Capital

our borders—even beyond our hemi-
sphere—to find the best solutions.”

“Deloitte showed us that sometimes we

need to look beyond our borders—even

beyond our hemisphere—to find the best

solutions.

Donna Strating, Vice President, Information Syst

Alberta Health S

o & CIO,
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2007 Print Media Merit Award for best designer

Deloitte

Milescones
on the journey

Delyire Tourhe Tohrratsu Worldwide Mernbet Fiems 2007 Review

Audit, Tz, Consulting . Finaaeial Advistey.

Living the brand

A vibrant and compelling brand is

ntial to che scrength and
success of the Deloitte organizat

1 helps to move the

organization closer to becoming the standard of excellence. But it is

brand in a special sense. “Brand, for Deloitte, is not a commercial
instrument,” says Ludo De Keulenaer, DTT Managing Partner,
Brand. “It’s not about our ‘product,” or even what Deloitte does. It’s
about who we are and what we stand for.”

Deloitte in 2007,
at a glance

In 2007, for DTT and Deloitte member firms worldwide, the road w
with milestones of accomplishments. The journey through this rev
glimpse into the member firms’ accolades from the year and

in all business

nts and industry sectors—moving the organization closer tc

its vision of being the standard of excellence

Dan Lange

The importance of talent
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The journey

Becoming the standard of excellence

Deloitte Touche Tohmatsu Worldwide Member Firms 2006 Review
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Thoughts on how business contributes to a global culture

Kofi Annan

o
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At the same time, we contnue o ook to
This sense of what business can do for Governments of developing counties t put

nd property rights
them for effective
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Thiough the Compact, companies are

“We find Deloitté'to bé quality oriented, proactive, and

focused on getting things done. Issues and problems arise—
that’s the way it is. However, Deloitte is eager to discuss )
them and, more than that, resolve them promptly.” v masgementf s sopoy s

—Brian Nicholas, Global CIO, SABMiller
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Deloitte
. University

The Leadership Center

Welcome

Icome to Deloitte University!

of our amily, 1 like to inv
meeting or event at our Leadership Center

g with itsinnovat

opportunities. Our experienced team

ensure that asar
orfrom camp
nology, an abur

ning environme

Deloitte University
Coming Together As One.

Pete Sackieh

ind courteous service s our standard,

ame values, and
DU has transform
orking

tand mem

da

Our 700,000 square foot
(65,000 5. meters) facilty

is located on 107 acres in
Westlake, Texas, conveniently
located just 15 minutes

from Dallas Fort Worth
International Airport

Our state-of-the-art facilty includes

« 35 dlassrooms

+ 36 team rooms

« An amphitheater

+ Agrand ballroom and a junior ballroom
« Three restaurants

« Afully-equipped gym (OFi0

+ Atechnology help desk (Cyber Center)

+ 800 guest rooms

« 2-mile jogging tral

« Mult-purpose recreational fields (volleybal, soccer, etc)
+ Basketball court

As Managing Director-Global Consulting, T have had the
opporcunity to both host and participate in mectings at Deloitce
University. It is an exceptional facility created for our people that
embodies our collaborative culture, ability to problem solve and focus
on innovation. These elements are present in every aspect of DU, from
the way ic’s designed o the experiences you have while you are there.

- John Kerr, Managing Director, Global Consulting, Deloitte

Deloitte University has hosted a varity of programs from 5 people to 1,000
people since our offical opening in October 2011. We have learned a ot and
are ready to host your event. Please keep us in mind throughout the year—
even during our heaviest raiing periods we could accommodate groups of
50 with some flexoity. Our doors are open

Why DU

Sometimes its the intangibles that make al the
difference. While we have great amenities and
senvice, it's the participants that make our home
unique. Bringing your meeting to our “As One”
faciity will promote a feeling of belonging and
pride in a culture that values its people.

Types of Events
We can host a variety of events
to meet your needs. For example:

+ Learning Programs

+ Leadership Meetings

+ Client Meetings & Tours

+ Strategic Positioning Events

+ Recruiting Events

+ Alumni Events
+ Industry Events

f the best courses

“ I think that this program has been one
!

I've ever attend

d. The facilities are incredible and the sense c
ulture is tangible. 1 believe that Deloitce University is an

excellent investment for the global firm and that our p

should take advantage of it. ”
- DTTL Global LCSP Program

Meeting Package

Our $460 per person/per night meeting
package applies to all quests (US., global,
dlients, etc) and s comparable to standard
market rates but includes additional
benefits that will enhance your experience.
e DU meeting packag
« Executive standard accommodations

« All meals with many food chaices

« Audio Visual and technology

« Ground transportation to/from campus
« Unlimited Starbucks coffee and

gourmet snacks

« Health club access including classes
« Internet access and all phone calls

+ DU sponsored networking events such
as charity casino evenings, onsite ball
games, etc
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Logo and website design
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THE WATSON GROUP
brand Identity, logo design

WATSON GROUP

W-G

WATSON GROUP

Judy Watson
Principal

404.231.2230 [0
678.488.0958 [m)
404.231.2140 [f]
judy@watsongroup.net

www.watsongroup.net

-G

WATSON GROUP
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WISCONSIN PORK ASSOCIATION

A
-}

.

)
” -

POLITICALPURCHASING.COM™

ERDMAN
CENTER

W-G

WATSON GROUP OP»

E ZHANG CAPITAL MANAGEMENT

WIERS,,

= alie

CAFE & BOOKSTORE



METRO NY CLIENT SATISFACTION RESULTS

Arthur Andersen "':\rt_l-l_]‘l!'__
Andersen

Metro New York
Client Satisfaction
Results :

design, layout, photography, print production
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THE ANDERSEN/TATHAM BREAKTHROUGH PERFORMANCE ENGINEERING BOOTCAMP
Arthur Andersen

design, layout

How We Think... How We're
Different from
A crganization's process masagement can 1|'|e O'h ars

Became a source of competitive advantage,

Working together, Arthur Andersen and
Tatham Engineering ccuple 3 powerful, son

A crgarization that relies solely on

axterral process axperts will saver sruly

ngerstand what It means 1o operae ai ¥
processcentered entity

computenbased business simutator with 3
provan proces redesign melbodology. This
simuator and methodolary deliver the
principhes 18 Lechaiqued e ded Tor ¥
succenful organizational transfarmation
e poae hands. We make pou the experts
in smatyring and redesignng your swe
processes,

The Andersen/Tatham
Breakthrough Performance Engineering Bootcamp®

Ve prowide our e with our Breakthioagh  The stieulstion employs realisti fiikere stus-

Pordarrmancs Enginesring (BPE) Srvem that
creates 2 process management cukure i the
s crpuization. Ad it core i  highly
1ephisticated non computer-tared butiner
dimulator tht eneegines peopie aned ghies
eharm the tools, motivation, cosfidence, snd
common liegsge meeded to improve the
proceises they uie very day 1o deliver
curtomer ke,

Wl eall i simuanor the CF Boct Camp®
bacause & accomplishes in tes days what
wendd ceherwise tae yeurs foe tradivional
procass (i) design teares o ke

tions and experientisl techriques simiar i
those used in an aircrait simuasor, where peo-
ple st parform the destical implementation
process they wil ater use in “real time.”

Farticipants arm able £ exparience business
falure in 3 controlied, nan-threatening erinan-
men. amalyze the events that led oo she fadure,
and reren the simutation with an ivplemenied
solution. Participants are able to
“stzerpt-bil-tucened” repestedly over
course of the simulaiion. which utimately gher
them the confidence recessary t0 come fid-

ure into wxcest in their own comganies

.
Han} i saresched 8™

What Our Clients Have to Say

“I have experienced the Tutham system firsz.
rid | am eonfidest that eur NASA
anagerrant grivp an utaly

the whale NASA crganization, will benefi
Trom Boct Campd. | hawe sean the reidits
2 TRV 2 | knntrw sther compasias have
experienced smilir ructess.”

osr, Mane s

spent st weeisnd in Tatham’s BPE Boot
Camp. This esercise dermonitrates the fun-
damersaly of buriner: procers {re) design

“Tatham’s Boat CampEh hive pliped 3 kiy
ur elforts 10 meve even toter 1o
the mal of total qualiy, Rerdts lee thee
demonstrate the ceitieal importance of cur
4 foc ing 41 pri<esi
throughout the company, whather they
imvalve: the paperwark needed to buy pen:

P in

cils or the Sesign of 4 spacecrats

“Franidy. | e mest impreiied with the
riger and methadolagy that enables Boos
Camp® to be not merely » theary of
process improvemrent an i
charge. but acsually a tool
mengatian.*

el
Airnct imple-

Obeen Masager of




AWARDS

IABC Gold Quill
Award of Merit 2009
Publication design category

The Communicator
2007 Print Media Merit Award
for best designer

DTT 2006 Annual Revi
Venessa Lee, Designer







